
Lamphills Marketing Message Strategy Checklist

1. Identify Your Target Audience

● Define demographics (age, gender, income, etc.)
● Understand psychographics (interests, values, lifestyles)
● Create buyer personas

2. Define Your Unique Value Proposition (UVP)

● Identify what makes your product/service unique
● Clearly articulate the benefits to your audience
● Ensure your UVP addresses your audience's pain points

3. Craft Your Core Message

● Develop a clear and concise main message
● Ensure it aligns with your UVP
● Make it memorable and easy to understand

4. Develop Supporting Messages

● Create secondary messages that support the core message
● Highlight additional benefits and features
● Tailor messages for different segments of your audience

5. Choose the Right Tone and Voice

● Decide on the tone (formal, informal, humorous, etc.)
● Maintain a consistent voice across all platforms
● Ensure the tone resonates with your target audience

6. Select Key Channels and Platforms

● Determine where your audience spends their time (social media, email, websites)
● Tailor messages to fit each platform’s style and constraints
● Consider using a mix of channels for a broader reach



7. Incorporate Visual Elements

● Use images, videos, and graphics to complement your message
● Ensure visuals are high-quality and relevant
● Maintain visual consistency with your brand identity

8. Create a Content Calendar

● Plan your messaging schedule in advance
● Include key dates, events, and promotions
● Ensure a balanced mix of content types (educational, promotional, engaging)

9. Test and Refine Your Messages

● Conduct A/B testing on different messages
● Gather feedback from your audience
● Adjust your strategy based on performance and feedback

10. Monitor and Measure Results

● Track key metrics (engagement, conversions, reach)
● Use analytics tools to measure performance
● Regularly review and adjust your strategy based on data

11. Ensure Compliance and Ethics

● Verify that your messages comply with regulations and industry standards
● Be transparent and truthful in your messaging
● Avoid misleading or deceptive claims

12. Prepare for Crisis Management

● Develop a plan for handling negative feedback or crises
● Train your team on crisis communication
● Have a clear protocol for timely and appropriate responses

13. Review and Optimize Regularly

● Continuously review the effectiveness of your messaging
● Stay updated with market trends and audience preferences



● Be ready to pivot your strategy as needed


