
Job Title: Customer Marketer
Department: Marketing
Location: [Insert Location]
Reports To: [Insert Manager's Title]
Employment Type: Full-time/Part-time/Contract

About Us:

[Insert brief company overview here. Include information about company values, mission,
products/services, and culture.]

Job Overview:

We seek an enthusiastic and strategic Customer Marketer to join our dynamic marketing team.
The ideal candidate will drive customer engagement, advocacy, and retention through targeted
marketing initiatives. This role involves developing and executing marketing campaigns that
enhance customer relationships, increase brand loyalty, and promote upselling and cross-selling
opportunities.

Key Responsibilities:

● Customer Engagement:
○ Develop and implement customer marketing strategies to drive engagement and

satisfaction.
○ Create personalized marketing campaigns to enhance customer experience.
○ Managed customer communication channels, including email, social media, and

direct mail.
● Customer Advocacy:

○ Identify and nurture customer advocates and brand ambassadors.
○ Develop customer testimonials and case study programs.
○ Manage customer referral and loyalty programs.

● Retention and Loyalty:
○ Analyze customer data to identify retention risks and opportunities.
○ Develop targeted retention campaigns to minimize churn.
○ Implement loyalty programs that reward long-term customers.

● Content Creation:
○ Create compelling content that resonates with customers, such as newsletters,

blogs, and social media posts.



○ Collaborate with the content team to produce customer-focused materials.
● Market Research and Analysis:

○ Conduct market research to understand customer needs, preferences, and
behavior.

○ Analyze customer feedback and market trends to inform marketing strategies.
○ Monitor and report on campaign performance and customer metrics.

● Cross-functional Collaboration:
○ Work closely with the sales, product, and customer success teams to align

marketing initiatives with business objectives.
○ Collaborate with the product team to communicate product updates and

enhancements to customers.
● Event Management:

○ Plan and execute customer events such as webinars, workshops, and user
conferences.

○ Coordinate participation in industry events and trade shows.

Qualifications:

● Education:
○ Bachelor’s degree in Marketing, Business, Communications, or a related field.

Master’s degree preferred.
● Experience:

○ 3-5 years of experience in customer marketing, engagement, or retention roles.
○ Proven track record of developing and executing successful marketing

campaigns.
○ Experience with CRM and marketing automation tools (e.g., HubSpot,

Salesforce, Marketo).
● Skills:

○ Strong understanding of customer segmentation and targeting.
○ Excellent written and verbal communication skills.
○ Creative thinking and problem-solving abilities.
○ Ability to analyze data and derive actionable insights.
○ Strong project management skills with the ability to manage multiple campaigns

simultaneously.
● Personal Attributes:

○ Customer-centric mindset with a passion for delivering exceptional customer
experiences.

○ Highly organized and detail-oriented.
○ Ability to work independently and as part of a team.
○ Adaptable to changing priorities and business needs.

Benefits:

● Competitive salary and performance-based bonuses.
● Comprehensive health, dental, and vision insurance.



● Retirement savings plan with company match.
● Generous paid time off and holiday schedule.
● Professional development opportunities.
● Flexible working arrangements.

How to Apply:

Interested candidates should submit their resumes and cover letters detailing their qualifications
and experience to [insert application email or application portal link].

Equal Opportunity Employer:

[Company Name] is an equal-opportunity employer. We celebrate diversity and are committed to
creating an inclusive environment for all employees.


