
Online Brand Management Strategy
Template

1. Brand Identity

Objective: Define and maintain a consistent brand identity.

● Brand Values: List your core values.

○ Example: Integrity, Innovation, Customer-Centric

● Brand Voice: Describe your brand’s tone and communication style.

○ Example: Friendly, Professional, Authoritative

● Visual Elements: Outline guidelines for logos, color schemes, typography.

○ Example: Logo usage guidelines, primary and secondary colors, fonts

2. Content Strategy

Objective: Create and share engaging content that resonates with your audience.

● Content Types: Specify the types of content you will create.

○ Example: Blog posts, videos, infographics, social media updates

● Content Calendar: Plan your content schedule.

○ Example: Monthly content calendar with topics, dates, and platforms

● Content Guidelines: Ensure consistency and quality.

○ Example: Tone of voice, format standards, image guidelines

3. Social Media Management



Objective: Effectively manage and grow your social media presence.

● Platforms: List the social media platforms you will use.

○ Example: Facebook, Instagram, LinkedIn, Twitter

● Posting Schedule: Define how often you will post on each platform.

○ Example: Daily on Instagram, thrice a week on LinkedIn

● Engagement Plan: Outline how you will interact with followers.

○ Example: Respond to comments within 24 hours, weekly Q&A sessions

4. Monitoring and Analytics

Objective: Track and analyze your brand’s online presence and performance.

● Monitoring Tools: List the tools you will use to monitor your brand.

○ Example: Google Alerts, Hootsuite, Brand24

● Key Metrics: Define the metrics you will track.

○ Example: Engagement rates, follower growth, sentiment analysis

● Reporting Schedule: Plan your reporting frequency.

○ Example: Monthly performance reports, quarterly strategy reviews

5. Review Management

Objective: Handle online reviews to maintain a positive reputation.

● Review Platforms: Identify the platforms where you will manage reviews.

○ Example: Google My Business, Yelp, Trustpilot

● Response Guidelines: Create guidelines for responding to reviews.

○ Example: Respond to all reviews within 48 hours, use a respectful and

helpful tone

● Encouraging Reviews: Plan strategies to encourage positive reviews.



○ Example: Post-purchase emails requesting reviews, incentives for

feedback

6. Crisis Management

Objective: Prepare for and manage potential online reputation crises.

● Crisis Identification: Define what constitutes a crisis.

○ Example: Viral negative posts, significant service outages

● Response Plan: Outline the steps to take during a crisis.

○ Example: Acknowledge the issue, provide timely updates, offer solutions

● Communication Channels: Specify the channels for crisis communication.

○ Example: Press releases, social media updates, email newsletters

7. Influencer and Partnership Strategy

Objective: Leverage influencers and partnerships to enhance brand reach and credibility.

● Influencer Criteria: Define the criteria for selecting influencers.

○ Example: Relevant niche, engagement rates, audience demographics

● Partnership Plan: Outline potential partnership opportunities.

○ Example: Joint marketing campaigns, co-branded content

● Collaboration Guidelines: Create guidelines for collaborations.

○ Example: Clear deliverables, contractual agreements, mutual goals

8. Continuous Improvement

Objective: Regularly evaluate and improve your brand management strategy.

● Feedback Loop: Establish a system for gathering feedback.



○ Example: Surveys, focus groups, social media polls

● Strategy Review: Schedule regular strategy reviews.

○ Example: Biannual strategy meetings, annual comprehensive audits

● Adaptation Plan: Plan for making adjustments based on feedback and

performance data.

○ Example: Implement changes based on quarterly reports, stay updated

with industry trends


