Lasphills

1. Profile Photo

e High-Quality Image: Use a professional, high-resolution photo.
e Professional Appearance: Dress appropriately for your industry.
e Friendly and Approachable: Smile and ensure good lighting.

2. Background Photo

e Relevant Image: Use a background representing your field, like a digital
marketing-themed image.
e Quality: Ensure it's high-resolution and not cluttered.

3. Headline

e Clear and Compelling: Clearly state your role, e.g., "Social Media Manager | Content
Strategist | Digital Marketing Specialist."
e Keywords: Include relevant keywords for your industry to improve searchability.

4. Summary (About Section)

e Engaging Introduction: Start with a strong hook that introduces who you are and your
passion for social media.
Skills and Expertise: Highlight your critical skills and areas of expertise.
Achievements: Mention significant accomplishments and measurable results, e.g.,
"Increased social media engagement by 40% in six months."

e Call to Action: Invite connections or inquiries, e.g., "Feel free to connect with me to
discuss social media strategies."

5. Experience

e Current Position:
o Title and Company: Clearly state your current role and the company you work
for.
Responsibilities: Detail your key responsibilities and daily tasks.
Achievements: Highlight specific achievements with metrics, e.g., "Managed a
campaign that boosted follower count by 30%."
e Previous Positions:



o Consistent Format: List previous roles in a consistent format.
o Detailed Descriptions: Describe your responsibilities and achievements in each
role.

6. Skills and Endorsements

e Relevant Skills: List skills relevant to social media management, such as "Content
Creation," "Social Media Strategy," "Analytics," "SEQ," etc.
e Endorsements: Seek endorsements from colleagues and clients to validate your skills.

7. Recommendations

e Request Recommendations: Ask for recommendations from previous employers,
colleagues, or clients.

e Give Recommendations: Write recommendations for others, which may encourage
them to reciprocate.

8. Education

e Complete Information: Include all relevant educational qualifications.
e Additional Courses: List any further courses or certifications related to social media or
digital marketing.

9. Certifications

e Relevant Certifications: Add certifications like "Google Analytics," "HubSpot Content
Marketing," or any social media platform-specific certifications.
e Details: Include issuing organization and date of completion.

10. Projects and Publications

e Key Projects: Highlight significant projects you've worked on, with descriptions and
outcomes.
e Publications: Include links to articles, blogs, or whitepapers you've written.

11. Volunteer Experience

e Relevant Roles: Include volunteer roles demonstrating leadership, social media skills,
or community involvement.
e Impact: Describe the impact you made in these roles.

12. Skills Assessment

e Skill Badges: Complete LinkedIn skill assessments to earn skill badges and validate
your expertise.

13. LinkedIn URL



e Custom URL: Customize your LinkedIn profile URL to make it more professional and
more accessible to share, e.g., linkedin.com/in/yourname.

14. Activity and Engagement

e Regular Posts: Share regular updates, articles, and industry news.
e Engage with Content: Comment on and like posts from others in your network.
e Participate in Groups: Join and participate in relevant LinkedIn groups.

15. Featured Section

e Highlight Top Content: Use the Featured section to showcase your work's top posts,
articles, or external links.

16. Contact Information

e Up-to-date: Ensure your contact information is current.
e Professional Email: Use a professional email address for contact.



