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Brand Measurement Template

1. Objective

Goal Setting:

e Define your brand measurement objectives.
e Example: Increase brand awareness, improve customer loyalty, enhance

brand perception, etc.

2. Metrics

Brand Awareness:

e Top-of-Mind Awareness (TOMA):
e What brand comes first to mind in your product category?
e Aided and Unaided Recall:
e How well do customers remember your brand with and without prompts?

Brand Perception:

e Net Promoter Score (NPS):
e How likely are customers to recommend your brand to others?
e Brand Sentiment Analysis:
e What is the overall sentiment towards your brand in customer reviews and

social media mentions?
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Brand Loyalty:

e Customer Retention Rate:
e Percentage of customers who continue to do business with your brand
over time.
e Repeat Purchase Rate:
e Frequency of repeat purchases by customers.

Brand Equity:

e Brand Valuation:
e Estimate the financial value of your brand.
e Market Share:

e Your brand'’s sales as a percentage of total market sales.

Brand Engagement:

e Social Media Engagement:

e Track likes, shares, comments, and interaction rates on social media.
e Website Analytics:

e Metrics like average session duration, page views, and bounce rate.

3. Methods

Surveys and Questionnaires:

e Conduct surveys to gather direct feedback on brand awareness, perception, and
loyalty.
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Focus Groups:

e Organize focus groups to gain qualitative insights into consumer attitudes and
perceptions.

Social Media Listening:

e Monitor social media platforms for mentions of your brand and relevant
keywords.

Analytics Tools:

e Use tools like Google Analytics, SEMrush, and HubSpot to track website

performance and user behavior.
Brand Audits:

e Perform regular brand audits to analyze strengths, weaknesses, opportunities,
and threats.

4. Frequency

Measurement Frequency:

e Determine how often you will measure and review the metrics.

e Example: Monthly, Quarterly, Annually.

5. Actions

Action Plan:
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e Define actions based on insights gained from metrics and methods.
e Example: Adjust marketing strategies, improve customer service, develop

new products, etc.

Implementation Timeline:
e Set a timeline for implementing changes based on brand measurement results.
Feedback Loop:

e Establish a system for continuously collecting and analyzing feedback to make

ongoing improvements.



