
                                                                                                                          

Understanding who is linking to your website is crucial for several reasons:

1. SEO Insights: Knowing which websites link to yours can provide insights into 
your SEO performance. High-quality backlinks from reputable sites can positively 
impact your search engine rankings.

2. Referral Traffic: Incoming links can drive referral traffic to your site. 
Understanding where these links come from helps you assess which sources are 
driving the most visitors.

3. Competitor Analysis: Identifying who links to your competitors can give you 
ideas for potential link-building opportunities and partnerships.

Now, here's a checklist to help you find pages that link to your website:

Checklist: How to Find Pages That Link to Your Website

● Google Search Console (GSC):
○ Log in to Google Search Console.
○ Select your website property.
○ Go to "Links" > "External links" to see a list of websites linking to your site.

● Backlink Analysis Tools:
○ Use tools like Ahrefs, SEMrush, Moz, or Majestic SEO.
○ Enter your website's URL to see a comprehensive list of backlinks, 

including referring domains, anchor text, and more.
● Manual Search Queries:

○ Use Google search operators to find specific backlinks. Example: 
link:yourwebsite.com or site:yourwebsite.com.

● Competitor Backlink Analysis:
○ Identify your top competitors.
○ Use backlink analysis tools to see which websites are linking to them but 

not to you, potentially indicating link-building opportunities.
● Social Media and Forums:

○ Search for mentions of your website on social media platforms (Twitter, 
Facebook, LinkedIn) and forums (Reddit, Quora).

○ Look for instances where users have shared your content or linked to your 
site.

● Content Scraping Tools:



○ Use tools like Screaming Frog or DeepCrawl to crawl the web for 
mentions of your website.

○ These tools can find both linked and unlinked mentions across various 
websites.

● Set Up Alerts:
○ Use Google Alerts or other monitoring tools to receive notifications 

whenever your website URL is mentioned or linked online.
● Check Directories and Listings:

○ Review industry-specific directories, business listings, and partner 
websites where your website might be listed or linked.

● Internal Website Links:
○ Check internal links on your website that may point to other pages or 

subdomains of your site.
● Regular Monitoring and Analysis:

○ Establish a routine for monitoring backlinks to your website.
○ Regularly analyze the quality and relevance of incoming links to assess 

their impact on your SEO strategy.

By systematically checking these sources and tools, you can gain a comprehensive 
understanding of who is linking to your website and leverage this information to 
enhance your SEO efforts and digital marketing strategies.


