
Checklist: How to Use Content Syndication

1. Define Your Goals
- Identify what you want to achieve (e.g., increased traffic, lead generation, brand awareness).
- Set measurable objectives (e.g., a specific number of leads, a percentage increase in website

traffic).

2. Identify Your Target Audience
- Research and define your target audience.
- Understand their content preferences and where they consume content.

3. Choose the Right Content for Syndication
- Select high-quality, evergreen content that provides value.
- Ensure the content aligns with your target audience's interests and needs.

4. Select Syndication Partners
- Research potential syndication partners and platforms.
- Evaluate their audience reach, engagement rates, and relevance to your industry.

5. Negotiate Terms and Conditions
- Discuss and agree on the terms of syndication with your partners.
- Ensure you have control over how and where your content is published.

6. Optimize Content for Syndication
- Adapt your content to fit the format and style of the syndication platform.
- Ensure your content includes a clear call-to-action (CTA) and links back to your website.

7. Implement Tracking and Analytics
- Set up tracking mechanisms to measure the performance of your syndicated content.
- Use UTM parameters to track traffic sources and user behavior.

8. Promote Your Syndicated Content
- Share syndicated content on your social media channels and email newsletters.
- Encourage your audience to engage with and share the content.

9. Monitor Performance
- Regularly review the performance metrics of your syndicated content.
- Analyze traffic, engagement, leads generated, and other key performance indicators (KPIs).

10. Optimize and Iterate
- Use the data collected to refine your syndication strategy.
- Experiment with different types of content, syndication partners, and promotional tactics.



11. Maintain Relationships with Syndication Partners
- Stay in regular contact with your syndication partners.
- Provide feedback and suggestions to improve collaboration.

12. Stay Updated on Industry Trends
- Keep abreast of the latest trends and best practices in content syndication.
- Adapt your strategy to leverage new opportunities and technologies.

13. Evaluate Return on Investment (ROI)
- Assess the ROI of your content syndication efforts.
- Determine whether the benefits justify the costs and effort involved.

14. Document and Share Results Internally
- Create reports to share the results and insights gained from content syndication.
- Use these insights to inform your overall content marketing strategy.

By following this checklist, you can effectively leverage content syndication to expand your reach,
attract new audiences, and achieve your marketing goals.


