Lamphills
] Identify Key Metrics

Track engagement, reach, conversions, and follower growth to gauge

performance.

] Monitor Audience Behavior

Analyze when and how your audience interacts with your content.
[C] Track Content Performance

Review which types of posts (e.g., videos, images) get the most

engagement.

[[] Use Trend Analysis Tools

Leverage tools like Google Trends to stay updated on emerging topics.
[C] Analyze Competitor Data

Compare your performance with competitors to identify gaps and

opportunities.

[C] Conduct Sentiment Analysis



Assess public sentiment towards your brand and adjust strategies

accordingly.

[C] Evaluate Campaign ROI

Measure the return on investment for different campaigns to identify what’s

effective.

] Review Engagement Patterns

Identify patterns in likes, shares, and comments to understand what

resonates with your audience.

[C] A/B Test Content

Experiment with different content formats and analyze the results to

optimize strategies.

[C] Use Predictive Analytics

Utilize predictive analytics to forecast future trends and customer

behaviors.



