
Checklist for Creating Brand Pillars

Refine Your Company’s Purpose

● Identify the core mission and vision of your brand.
● Define the goals and values that your brand aims to achieve.
● Consider the historical context and evolution of your brand’s 

purpose.

Research Customer Perception

● Use social listening tools to understand how customers view 
your brand.

● Collect feedback through surveys, reviews, and direct 
interactions.

● Analyze customer data to align perception with your brand’s 
purpose.

Develop Your Brand Identity

● Define the voice and personality of your brand.
● Create a cohesive visual identity, including logos and color 

schemes.
● Ensure authenticity in your brand’s communication and 

representation.

Define Your Company’s Value

● Establish the principles that guide your business interactions.
● Connect these values to your brand pillars to create a 

consistent message.



● Use your values to inspire and motivate your team.

Create a Powerful Brand Experience

● Design experiences that leave a lasting impression on 
customers.

● Focus on quality, customer service, and convenience.
● Continuously improve the customer journey based on 

feedback.

Test Your Ideas

● Conduct surveys and focus groups to validate your brand 
pillars.

● Perform A/B testing to see what resonates with your 
audience.

● Analyze competitors to ensure your brand pillars stand out.

Adjust Your Brand Strategy

● Use customer data to refine and evolve your brand pillars.
● Communicate changes proactively to maintain trust and 

loyalty.
● Balance customer expectations with business goals.


