
Paid Media Management Checklist

To help you manage your paid media effectively,
here's a simple checklist you can follow:

1.Have a Clear Goal
○ Define the primary purpose of your paid

media.
○ Set SMART goals (Specific, Measurable,

Attainable, Relevant, Time-based).
○ Establish metrics to be tracked in real-time

(CPC, CTR, ROI, etc.).
2. Invest in the Appropriate Channel

○ Research your target audience to know
where and how they spend their time.

○ Select the best platform(s) for your paid
media (Facebook, Instagram, Twitter,
LinkedIn, YouTube, TikTok, PPC).

3.Diversify Your Media Mix



○ Use multiple platforms to reach a larger
audience.

○ Don't limit yourself to one channel.
4.Decide on a Budget

○ Determine how much you are ready to spend
before placing an ad.

○ Work within your budget to avoid
unnecessary spending.

5.Monitor and Adjust in Real Time
○ Continuously measure your progress.
○ Make adjustments as needed based on

performance metrics.
6.Test and Optimize Continuously

○ Test different aspects of your campaigns
(CTA phrases, images, copy ads).

○ Ensure alignment with overall marketing
strategy and brand messaging.

7.Customer Experience
○ Prioritize the customer experience in your

campaigns.
○ Make your ads attractive to convert viewers

into customers.


