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Target Market Persona Template

1. Basic Demographic Information

Name: [Give your persona a name to personalize it]

Age: [Specify age range]

Gender: [Male/Female/Other]

Location: [Urban/Suburban/Rural; specific cities or regions if relevant]
Education Level: [High School/College/Graduate]

Occupation: [Job title and industry]

2. Economic Status

e Income Level: [Specify range]
e Employment Status: [Full-time, part-time, unemployed, self-employed]
e Home Ownership: [Renter or homeowner]

3. Lifestyle and Psychographics

Hobbies/Interests: [List relevant activities they enjoy]

Values: [What they value most in life—security, freedom, innovation, etc.]
Personality Characteristics: [Introverted, extroverted, pragmatic, idealistic, etc.]
Lifestyle: [Active, sedentary, family-oriented, career-focused, etc.]

4. Media Consumption

Preferred News Sources: [Specific channels, websites, publications]

Social Media Usage: [Platforms they use and frequency of use]

Television and Film Preferences: [Genres and specific shows or channels]
Reading and Listening Preferences: [Types of books, magazines, podcasts]
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Preferred Shopping Channels: [Online, in-store, both]

Favorite Brands: [Specific brands they trust and buy]

Price Sensitivity: [Price-driven or quality-driven?]

Decision Drivers: [What factors influence their purchasing decisions—reviews,
recommendations, price, brand reputation?]

5. Shopping Behavior

6. Challenges and Pain Points

e Key Challenges: [Problems they face that your product/service can solve]
e Information Sources: [Where they go to solve these problems—forums, experts,
books, etc.]

7. Goals and Aspirations

Short-term Goals: [Goals they aim to achieve within a year]

Long-term Goals: [What they aim to achieve in the longer term]

How Your Product/Service Helps: [Explain how your offering helps them reach
these goals]

8. Objections and Role in Purchase Process

e Common Objections: [Reasons they might not choose your product/service]
e Role in Purchase Process: [Decision-maker, influencer, or end-user]

Using the Template

Once you have filled out this template for a segment of your audience, you will have a
comprehensive persona that can guide your marketing efforts. This persona helps
ensure that your strategies are aligned with the specific needs, behaviors, and
preferences of your target audience, making your marketing efforts more effective and
efficient.
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Creating multiple personas for different segments of your market can be incredibly
beneficial, especially if you serve a diverse customer base. Each persona should be
based on real data and insights from market research, customer interviews, and any
other relevant sources of information about your target audience.



