
Event Branding Strategy Template

● Event Name: [Your Event Name]

● Event Date: [Date]

● Location: [Location]

1. Event Overview

● Purpose of the Event:

● [Brief description of the event's purpose and objectives]

● Target Audience:

● [Define your target audience demographics and psychographics]

2. Branding Elements

● Event Logo:

● [Attach or describe the event logo, its colors, and its significance]

● Event Theme:

● [Describe the overall theme and how it ties into the event’s purpose]

● Color Palette:

● [List the colors to be used in all branding materials]

● Typography:

● [Specify the fonts to be used in branding materials]



3. Messaging

● Tagline:

● [Create a catchy tagline that encapsulates the essence of the event]

● Key Messages:

● [List 3-5 key messages that should be communicated about the event]

4. Visual and Design Guidelines

● Brand Style Guide:

● [Include a link or attachment to a detailed brand style guide]

● Design Templates:

● [Provide templates for flyers, posters, social media posts, etc.]

5. Community Engagement

● Involvement Strategies:

● [Describe how you will engage the community in the branding process,

such as contests, user-generated content, etc.]

6. Social Media Plan

● Platforms:

● [List the social media platforms you will use]

● Content Plan:

● [Describe the type of content you will post and the posting frequency]

● Hashtags:

● [Create unique hashtags for the event]



7. Marketing and Promotion

● Advertising Channels:

● [List online and offline advertising channels]

● Partnerships and Collaborations:

● [List potential partners and collaborators who align with your brand]

8. Feedback and Improvement

● Feedback Collection:

● [Describe how you will collect feedback from attendees]

● Post-Event Review:

● [Outline the process for reviewing feedback and making improvements for

future events]


