Lamphills

Digital Marketing Funnel Template

This actionable digital marketing funnel template provides specific steps and detailed
actions to effectively plan and execute your marketing strategies at each stage of the
funnel. It includes key metrics to track, recommended content types, and precise
actions to take.

Stage 1: Awareness

Goal: Capture the attention of your target audience.

Key Metrics:

Website traffic

Social media engagement (likes, shares, comments)
Impressions and reach

Brand mentions

Content Types:

Blog posts

Social media posts
Infographics
Videos

Press releases

Actions:

1.

SEO Optimization: Conduct keyword research using tools like Google Keyword
Planner or SEMrush to identify relevant keywords. Optimize your website and
content for these keywords to improve search engine rankings.

Content Marketing: Create high-quality, valuable content that addresses common
pain points of your target audience. Publish blog posts regularly and promote
them through social media channels.

Social Media Marketing: Develop a social media calendar to consistently share
engaging content. Utilize platforms like Facebook, Twitter, LinkedIn, and
Instagram to increase visibility and reach.
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Paid Advertising: Set up targeted ad campaigns on Google Ads and social media
platforms. Monitor ad performance and adjust targeting parameters to optimize
reach and engagement.

Stage 2: Interest

Goal: Engage and educate your audience about your products or services.

Key Metrics:

Email open rates
Click-through rates (CTR)
Time spent on site
Engagement rate on webinars

Content Types:

Email newsletters

Webinars

EBooks

Informative videos

Blog posts with deeper insights

Actions:

1.

Email Marketing: Build an email list using lead magnets like eBooks or exclusive
content. Use tools like Mailchimp or HubSpot to segment your list and send
personalized emails with educational content.

Host Webinars: Schedule webinars on relevant topics. Promote them through
your email list and social media channels. Use platforms like Zoom or
GoToWebinar to host the sessions and interact with attendees.

. Create EBooks: Develop comprehensive eBooks on topics that provide value to

your audience. Offer these as downloadable resources in exchange for email
sign-ups.
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4. Video Marketing: Produce high-quality videos that explain your products or
services. Share these videos on YouTube and embed them in relevant blog posts
or email campaigns.

Stage 3: Consideration

Goal: Help prospects evaluate your offerings and build trust.

Key Metrics:
e Download rates of case studies and whitepapers
e Webinar participation and replays
e Free trial sign-ups
e Social proof (reviews, testimonials)
Content Types:
e C(ase studies
e Testimonials
e Free trials
e Detailed product descriptions
e Comparison guides
Actions:

1. Case Studies and Testimonials: Collect and publish case studies and
testimonials from satisfied customers. Highlight real-world applications and
benefits of your products or services.

2. Offer Free Trials: Provide free trials or demos of your product. Make it easy for
prospects to sign up and experience your offering firsthand.

3. Detailed Product Descriptions: Create comprehensive product pages with
detailed descriptions, specifications, and benefits. Use high-quality images and
videos to enhance the content.

4. Comparison Guides: Develop comparison guides that highlight the differences
between your products and those of your competitors. Make it clear why your
offering is the better choice.
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Goal: Convince prospects of the value of your solution.

Stage 4: Intent

Key Metrics:

Conversion rates from retargeting ads
Response rates to personalized emails
Redemption rates of special offers
Engagement with product demo requests

Content Types:

Personalized emails
Retargeting ads

Special offers and discounts
Product demos

Actions:

1. Personalized Emails: Use data from your CRM to send personalized emails
addressing specific pain points or objections. Highlight the benefits of your
solution and provide tailored recommendations.

2. Retargeting Ads: Set up retargeting campaigns using Google Ads or Facebook
Ads to remind visitors of your product. Offer incentives like discounts or
limited-time offers to encourage conversion.

3. Special Offers: Create and promote special offers or discounts to prospects who
have shown interest but haven't yet converted. Ensure the offers are compelling
and time-sensitive.

4. Product Demos: Offer live or recorded product demos. Use scheduling tools to
allow prospects to book demo sessions at their convenience.

Stage 5: Evaluation

Goal: Address any final objections and make it easy to purchase.

Key Metrics:
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e Demo request to purchase conversion rate
e Consultation booking rates
e Click-through rates on CTAs

Content Types:

Live demos

Consultations

FAQs

Clear call-to-actions (CTAs)

Actions:

1. Live Demos: Schedule live demos to provide hands-on experience with your
product. Use these sessions to address any remaining questions or objections.

2. Consultations: Offer one-on-one consultations to help prospects understand how
your solution fits their needs. Use tools like Calendly to simplify the booking
process.

3. FAQs: Develop a comprehensive FAQ section on your website that addresses
common questions and concerns. Keep it updated based on feedback and new
developments.

4. Clear CTAs: Ensure all your marketing materials have clear, compelling CTAs. Use
action-oriented language and make the next steps easy to follow.

Stage 6: Purchase

Goal: Convert prospects into customers.

Key Metrics:

Sales revenue

Average order value
Conversion rate

Cart abandonment rate

Content Types:
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Simplified checkout process
Multiple payment options
Post-purchase follow-up emails
Customer satisfaction surveys

Actions:

1. Streamlined Checkout: Review and optimize your checkout process to minimize
steps and reduce friction. Ensure it is mobile-friendly and easy to navigate.

2. Multiple Payment Options: Offer a variety of payment methods, including credit
cards, PayPal, and other relevant options for your audience.

3. Post-Purchase Follow-Ups: Send thank-you emails and confirmation messages
after purchase. Include information on what to expect next and how to get
support if needed.

4. Customer Satisfaction Surveys: Collect feedback through surveys to understand
customer satisfaction and identify areas for improvement. Use this feedback to
refine your processes and offerings.

Post-Purchase: Customer Relationship and Retention

Goal: Foster long-term relationships and encourage repeat business.

Key Metrics:

Customer lifetime value (CLV)
Repeat purchase rate
Customer satisfaction score
Referral rates

Content Types:

Loyalty programs

Email newsletters

Exclusive content and offers
Customer success stories
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1. Loyalty Programs: Implement loyalty programs to reward repeat customers. Offer
points, discounts, or exclusive access to new products.

2. Ongoing Communication: Maintain regular communication through email
newsletters. Share updates, tips, and exclusive offers to keep customers
engaged.

3. Collect Feedback: Use tools like SurveyMonkey to send out regular surveys and
gather feedback. Address any concerns promptly to maintain customer
satisfaction.

4. Highlight Success: Share customer success stories and case studies to
showcase the impact of your products or services. This can also encourage
referrals and word-of-mouth marketing.

Actions:



