
Content Marketing Analytics Template

Section 1: Overview and Objectives

Purpose: Define the overall goals of your content marketing strategy.

● Campaign Name:

● Objective: (e.g., Increase website traffic, boost engagement, generate leads)

● Target Audience: (e.g., demographics, interests, pain points)

Section 2: Content Inventory

Purpose: Track all content pieces and their details.

● Content Title:

● Format: (e.g., blog post, video, infographic)

● Publication Date:

● Author:

● Keywords:

● URL:

Section 3: Performance Metrics

Purpose: Measure the effectiveness of your content.

● Page Views:

● Unique Visitors:

● Average Time on Page:

● Bounce Rate:

● Social Shares:

● Comments/Engagements:



Section 4: SEO Metrics

Purpose: Evaluate the search engine optimization of your content.

● Organic Traffic:

● Keyword Rankings:

● Backlinks:

● Click-Through Rate (CTR):

● Impressions:

● Page Load Speed:

Section 5: Conversion Metrics

Purpose: Track how content contributes to conversions.

● Conversion Rate:

● Leads Generated:

● Downloads: (e.g., e-books, whitepapers)

● Form Submissions:

● Sales:

Section 6: Content Engagement

Purpose: Understand how your audience interacts with your content.

● Average Session Duration:

● Pages Per Session:

● Engagement Rate:

● Returning Visitors:

● Subscription Rate: (e.g., newsletter sign-ups)



Section 7: Social Media Metrics

Purpose: Measure the impact of your content on social media.

● Platform: (e.g., Facebook, Twitter, LinkedIn)

● Total Shares:

● Total Likes/Reactions:

● Total Comments:

● Follower Growth:

Section 8: Feedback and Insights

Purpose: Gather qualitative data and insights to improve content strategy.

● Customer Feedback:

● Survey Results:

● User Reviews:

● Competitive Analysis:

How to Use the Template

1. Set Clear Objectives: Start by defining the goals of your content marketing

strategy. This helps in aligning your efforts with your business objectives.

2. Track All Content: Use the content inventory section to keep track of all your

content pieces. This helps in managing and auditing your content.

3. Measure Performance: Regularly update the performance metrics to see how

your content is performing. This data will help you identify which pieces are

resonating with your audience.

4. Analyze SEO Impact: Use the SEO metrics section to track your search engine

rankings and organic traffic. This will help you optimize your content for better

visibility.



5. Evaluate Conversions: Track conversion metrics to understand how your content

is driving leads and sales. This is crucial for measuring the ROI of your content

marketing efforts.

6. Monitor Engagement: Use engagement metrics to see how your audience is

interacting with your content. High engagement rates typically indicate valuable

and relevant content.

7. Leverage Social Media Insights: Track social media metrics to understand which

platforms and content types are most effective. This can inform your social

media strategy.

8. Gather Feedback: Regularly update the feedback and insights section with

qualitative data. This can provide valuable insights into your audience’s

preferences and areas for improvement.


