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Content Conversion Template

Basic Information

Content Title:

Content Type: (e.g., Blog Post, White Paper, eBook, Infographic, Video)
Author/Creator:

Publication Date:

URL:

Content Details

e Target Audience:
e Describe the demographic and psychographic characteristics of the
audience.
e Buyer's Journey Stage: (Awareness, Consideration, Decision)
e Specify which stage of the buyer’s journey this content addresses.

Goals and Objectives

e Primary Goal: (e.g., Lead Generation, Brand Awareness, Engagement)
e Desired Action: (e.g., Sign up, Download, Purchase)
e Key Performance Indicators (KPIs):
e Define measurable indicators (e.g., Conversion Rate, Click-Through Rate,
Downloads)

Content and SEO Strategy

e Keywords:
e List primary and secondary keywords targeted in the content.
e SEOQ Title and Meta Description:
e Call to Action (CTA):
e Detail the specific CTAs used and their placement within the content.

Distribution Channels

e Primary Distribution Channel: (e.g., Email, Social Media, Website)
e Promotional Strategy:
e Outline how the content will be promoted across different channels.
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Conversion Elements

e |ead Magnets Used:
e Specify any lead magnets such as free trials, eBooks, or webinars.
e Conversion Points:
e List where in the content conversions are expected to happen (e.g., end of
the post, inline form).

Tracking and Analytics

e Analytics Tools Used:
e Specify tools like Google Analytics, HubSpot, or others.
e Conversion Tracking Setup:
e Detail how conversions will be tracked (e.g., through UTM parameters,
dedicated landing pages).

Review and Optimization

e Performance Review Dates:
e Set specific dates to review the content’s performance.
e Optimization Actions:
e List potential actions to optimize content based on performance data
(e.g., updating CTAs, enhancing SEO, expanding distribution).

Instructions for Use

1. Fill in the Basic Information and Content Details to align each piece with your
audience and their needs.

2. Set clear Goals and Objectives to understand what you aim to achieve with the
content.

3. Develop a robust Content and SEO Strategy to ensure the content is discoverable
and engaging.

4. Plan your Distribution Channels and Promotional Strategy to maximize reach and
impact.

5. Incorporate Conversion Elements strategically throughout the content to guide
users towards the desired action.

6. Establish Tracking and Analytics to measure performance and gather insights.

7. Schedule Review and Optimization sessions to refine the strategy and improve
results continually.
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