
Brand Salience Measurement and Improvement Template

Step 1: Assess Current Brand Salience

Tools and Methods:

● Brand Awareness Surveys: Conduct surveys to measure brand recall and
recognition.

● Social Media Listening: Use tools like Hootsuite or Brandwatch to monitor brand
mentions.

● Search Engine Trends: Analyze search volume for your brand using Google
Trends.

● Share of Voice (SOV): Calculate the percentage of brand mentions within your
industry.

● Sales Data Analysis: Review sales patterns and repeat purchase rates.

Step 2: Identify Gaps and Opportunities

Analysis:

● Compare your brand's salience metrics against competitors.
● Identify areas where your brand is underperforming.
● Determine which channels and strategies are driving the most brand awareness.

Step 3: Develop an Improvement Plan

Strategies:

● Consistent Messaging: Ensure all marketing materials convey a unified message.
● Emotional Connection: Craft stories and campaigns that resonate emotionally

with your audience.
● High-Quality Content: Produce valuable, engaging content tailored to your target

audience.



● Strategic Partnerships: Collaborate with influencers and other brands to boost
visibility.

● Visual Identity: Maintain a strong and recognizable visual presence.
● Customer Engagement: Regularly interact with your audience through social

media and other channels.
● Innovative Campaigns: Design creative marketing campaigns to capture

attention.
● Product Quality: Continuously improve product quality and customer experience.

Step 4: Implement and Monitor

Execution:

● Launch new campaigns and content based on your improvement plan.
● Use project management tools (e.g., Trello, Asana) to keep track of tasks and

timelines.
● Regularly monitor performance metrics to gauge the effectiveness of your

strategies.

Step 5: Review and Adjust

Evaluation:

● Periodically review the results of your efforts.
● Adjust strategies based on what’s working and what’s not.
● Continue to innovate and optimize your approach to maintain high brand

salience.


