Lamphills

Brand Compliance Checklist

1. Brand Guidelines Document

e Ensure the brand guidelines document is up-to-date and includes:

Logo usage

Color palette

Typography

Imagery and iconography

Tone of voice

Messaging and positioning statements
Social media guidelines

2. Logo Usage

Confirm the correct version of the logo is used in all materials.
Verify logo placement adheres to the guidelines.

Ensure there is adequate space around the logo.

Check that the logo is not distorted or altered.

3. Color Palette

e Confirm that all brand colors are used correctly.
e Verify that secondary and accent colors are used appropriately.
e Check for consistency in color usage across all platforms.

4. Typography

e Ensure the correct fonts are used for headings, body text, and captions.
e Verify font sizes and styles adhere to the guidelines.
e Check for consistency in text formatting.

5. Imagery and Iconography
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e Confirm that images and icons align with the brand'’s visual style.
Verify that all images used are high-quality and appropriate.
Ensure that any stock images or third-party visuals comply with licensing
requirements.

6. Tone of Voice

e Ensure all written content aligns with the brand’s tone of voice.
e Verify that messaging is consistent across all platforms.
e Check that communication reflects the brand’s personality and values.

7. Messaging and Positioning

e Confirm that key messages are clear and consistently conveyed.
e Verify that all marketing materials align with the brand’s positioning statement.
e Ensure that promotional content reinforces the brand’s value proposition.

8. Social Media Guidelines

e Ensure social media posts adhere to the brand’s tone and style.
Verify that profile images and cover photos use the correct logo and colors.
Check that all content shared on social media platforms aligns with brand
guidelines.

9. Digital Presence

e Review the website for consistency in branding elements.
e Verify that email templates and signatures adhere to brand standards.
e Check that digital ads and banners reflect the brand guidelines.

10. Training and Education

e Provide regular training on brand guidelines to all team members.
e Ensure new hires receive brand training during onboarding.
e Offer refresher courses or workshops on brand compliance periodically.
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e Conduct regular audits of all brand touchpoints.
e Use brand management tools to track compliance.
e Address any discrepancies or deviations promptly.

11. Monitoring and Auditing

12. External Partners

e Provide brand guidelines to all external partners and vendors.
e Conduct brand orientation sessions for new collaborators.
e Regularly review work from external partners for brand compliance.

13. Feedback and Improvement

e Collect feedback from team members on the ease of following brand guidelines.
e Make updates to the brand guidelines as needed based on feedback.
e Continuously improve the brand compliance process.



