
Planning a PR stunt requires careful consideration of various factors to ensure its success.
Here's a checklist to guide you through the process:

1. Define Objectives:
● Determine the specific goals you want to achieve with the PR stunt, such as increasing

brand awareness, driving sales, or launching a new product.

2. Know Your Audience
● Understand your target audience and what appeals to them.

● Tailor the PR stunt to resonate with their interests and preferences.

3. Choose the Right Timing
● Consider the timing of the PR stunt to maximize its impact.

● Avoid scheduling it during holidays or major events that could overshadow your efforts.

●

4. Set Budget and Resources
● Determine the budget available for the PR stunt and allocate resources accordingly.

● This includes funds for venue rental, props, staffing, marketing materials, etc.

5. Identify Key Messages
● Define the key messages you want to convey through the PR stunt.

● Ensure they align with your brand's values and objectives.

6. Create a Unique Concept
● Develop a creative and attention-grabbing concept for the PR stunt.

● Think outside the box to make it memorable and shareable.

7. Secure Permits and Permissions
● Obtain any necessary permits or permissions required to execute the PR stunt,

especially if it involves public spaces or collaboration with other businesses.

8. Select the Right Location



Choose a location that aligns with your target audience and enhances the impact of the PR

stunt.

Consider foot traffic, visibility, and accessibility.

9. Assemble a Team
● Assign roles and responsibilities to team members involved in planning and executing

the PR stunt.

● Ensure everyone understands their tasks and deadlines.

10. Coordinate with Partners
If collaborating with other businesses or organizations, coordinate logistics and promotional

efforts to ensure a seamless execution.

11. Generate Buzz
● Build anticipation for the PR stunt through teaser campaigns, social media posts, press

releases, and other promotional tactics.

13. Rehearse and Test:
● Conduct rehearsals and test run the PR stunt to iron out any issues and ensure

everything goes smoothly on the day of the event.

14. Capture Content
● Assign photographers and videographers to capture high-quality content during the PR

stunt.

● This includes images, videos, and testimonials for future marketing materials.

15. Monitor and Measure Results:
● Track the success of the PR stunt by monitoring key metrics such as media coverage,

social media engagement, website traffic, and sales.

● Evaluate the impact against your initial objectives.

By following this checklist, you can plan and execute a successful PR stunt that generates buzz,

enhances brand visibility, and achieves your desired outcomes.


