
Checklist on the Boilerplate Press Release
Even though it's brief, the boilerplate portion of a press release is an essential tool for
communicating the core values of your organization. This standard paragraph, which is
usually located at the conclusion of a press release, gives journalists, investors, and
other stakeholders a clear and succinct overview of your company so they can rapidly
ascertain your identity and scope of operations. A strong boilerplate improves your
awareness and credibility while also preserving your brand identity. A clever combination
of impactful messaging, clarity, and necessary information is needed to create an
engaging boilerplate. We've provided a thorough checklist below to assist you in writing
the greatest boilerplate possible for your press releases.

A Guide to Writing the Greatest Boilerplate for a Press Release:

#1. Including Crucial Company Details

● Name of Company and Year of Founder: The year of establishment and your
company's complete name should come first in order to set the scene and
showcase your past.

● Location: To provide a geographical context, mention where your headquarters
are located.

#2. Recap Your Goals and Mission

● Mission Statement: Concisely express the main goals and principles of your
business.

● A vision statement should be included, outlining your long-term objectives and
aspirations and offering guidance for the future.

#3. Emphasize Important Goods or Services

● Principal Products: Provide a brief overview of your business's primary goods or
services, highlighting what makes it unique from competitors.

● Specialized Selling Point (USP): Pay attention to what sets your products apart
and how

● Your unique selling proposition (USP) should highlight how your products and
services add value for your clients.



#4. Mention Notable Completions and Turning Points

● Honors and Recognitions: To establish your company's legitimacy,
highlight any noteworthy honors, recognitions, or certifications it has
obtained.

● Important benchmarks: Incorporate significant achievements that show
the development and success of your business over time.

#5. Include Industry Data
● Industry Position: Describe the market niche you serve and your place in

it to position your business inside the industry.
● Industry Leadership: Use data or insights to highlight your company's

knowledge and position as a leader in the industry.

#6. Give Your Contact Details
● Media Contact: Provide the name, phone number, and email address of a

media relations professional. This guarantees that journalists and
interested parties can readily obtain information.

● Social media and websites: Provide readers with the URL of your
company's website and pertinent social media handles to access further
resources.

#7. Continue to be Clear and Consistent
● Consistent Messaging: Make sure that the details in your boilerplate

appear in all news releases and other correspondence.
● Clear and Concise: Make sure the boilerplate efficiently communicates

the important information while remaining brief—usually no more than
100–150 words.

#8. Continual Updates
● Maintain It Current: Review and update your boilerplate frequently to

reflect any noteworthy developments in your business, such as the
addition of new services or products or the achievement of new
milestones.

● Pertinence: Ensure that the data is up to date and appropriately depicts
your business's current and future state.



This checklist will help you create a boilerplate that clearly conveys your
business's goals, accomplishments, and essence. A well-written boilerplate
strengthens your brand's legitimacy, improves press releases, and fosters a
closer relationship with your audience.


