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PR Evaluation Report Checklist

Here's a comprehensive checklist for creating a PR evaluation report using key metrics and

best practices.

1. Media Coverage

e Quality of Coverage: Review media mentions for reputable sources. Are they from
well-known publications or lesser-known blogs? Aim for quality over quantity.

e Type of Coverage: Identify the type of media mentions (e.g., press articles,
TV/radio interviews, online features). Are they aligned with your brand's image?

e Positive vs. Negative: Assess whether the mentions are generally positive, neutral,
or negative.

2. Audience Reach

e Total Reach: Measure how many people were exposed to your PR campaign through
media coverage, social media, etc. Tools like Google Analytics or PR-specific
software can help with this.

e Target Audience Reach: Determine if you're reaching the desired demographic. Is
your campaign resonating with the right audience?

3. Engagement

e Social Media Interactions: Track likes, shares, comments, and other interactions on
social media platforms. Look for signs of genuine engagement versus superficial
intferactions.

e Website Engagement: Measure how visitors interact with your website after the PR
campaign. Are they spending time on specific pages or bouncing quickly?



4. Sentiment Analysis

Sentiment Score: Use tools to analyze the sentiment of media coverage and social
media conversations. Is the overall sentiment positive, negative, or neutral?

Crisis Detection: Monitor sentiment to identify any potential PR crises. Are there
negative trends that need immediate attention?

5. Return on Investment (ROT)

Revenue Impact: Calculate the financial impact of the PR campaign. Did it lead to
increased sales or other measurable business outcomes?

Cost Analysis: Compare the costs of the PR campaign against the revenue
generated. Is there a clear return on investment?

6. Website Traffic

Traffic Changes: Measure website traffic before and after the PR campaign. Are
there noticeable increases in visits, page views, or other key metrics?

Conversion Rates: Assess the conversion rates for specific calls to action (CTAs),
such as filling out a form, making a purchase, or requesting more information.

7. Email, YouTube, and Social Media Channels

Email Campaign Performance: Track open rates, click-through rates, and conversion
rates for email marketing associated with the PR campaign.

YouTube Metrics: If you're using YouTube, monitor video views, watch time, likes,
and comments.

Social Media Sharing: Measure the rates at which your PR content is being shared
or forwarded. Are people amplifying your message?

8. Lead Sourcing

Lead Generation: Determine if the PR campaign is driving new leads. How many leads
came in before and after the campaign?

Sales Team Feedback: Collaborate with your sales team to understand if there's a
noticeable increase in sales inquiries post-campaign. Is there a way to track if leads
came from specific PR efforts?

9. Market Surveys



e Pre-Campaign Surveys: Conduct surveys or questionnaires before the PR campaign
to establish a baseline for brand awareness or customer intent.

e Post-Campaign Surveys: Repeat the surveys after the PR campaign to measure any
changes in customer perceptions or behaviors.

e PR Campaign Recognition: Include questions about whether respondents saw or
recognized the PR campaign. Did it make an impact on their awareness or purchase
intention?

By following this checklist, you can ensure that your PR evaluation report covers the
essential metrics and provides a comprehensive view of your campaign's effectiveness. The
insights gained can guide future PR efforts and help demonstrate the value of your PR

strategy to stakeholders.



