Lamphills

Checklist for Increasing Share of Voice

e Develop a Comprehensive PR Strategy

o

Identify Key Media Outlets: List top publications, websites, and journalists
relevant to your industry.

Create Compelling Press Releases: Create newsworthy press releases that
highlight significant milestones, product launches, or industry insights.

Build Media Relationships: Establish and maintain relationships with journalists,
bloggers, and influencers.

Leverage Media Events: Organize press conferences, product launches, and
media briefings to generate buzz.

e Enhance Your Social Media Presence

o

Engage Consistently: Post regularly and interact with your audience through
comments, likes, and shares.

Utilize Multimedia Content: Use images, videos, infographics, and live streams to
engage and attract your audience.

Run Social Media Campaigns: Launch targeted campaigns and promotions to
boost engagement and visibility.

Monitor and Respond: Use social listening tools to monitor brand mentions and
respond promptly to audience interactions.

e Optimize Content Marketing

o

Create High-Quality Content: Produce valuable, informative, and shareable
content such as blog posts, whitepapers, and case studies.

SEO Optimization: Optimize content for search engines using relevant keywords,
meta descriptions, and backlinks.

Guest Posting: Write guest posts for reputable websites in your industry to reach
a broader audience.

Content Distribution: Share your content across multiple channels including
social media, newsletters, and partner sites.

e Improve SEO and SEM

o

Keyword Research: Identify and target high-value keywords relevant to your
industry.

On-Page SEO: Optimize web pages with keyword-rich titles, headers, and meta
descriptions.

Link Building: Acquire high-quality backlinks from authoritative sites to boost
search engine rankings.

PPC Campaigns: Run pay-per-click advertising campaigns to increase visibility in
search results.
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e Investin Influencer Marketing

O

Identify Relevant Influencers: Find influencers whose audience aligns with your
target market.

Build Partnerships: Collaborate with influencers to create authentic content that
promotes your brand.

Monitor Performance: Track the impact of influencer partnerships on brand
mentions and engagement.

e Utilize Email Marketing

o

Build a Strong Email List: Grow your subscriber base through lead magnets,
opt-in forms, and social media promotions.

Create Engaging Newsletters: Send regular newsletters with valuable content,
updates, and promotions.

Segment Your Audience: Tailor email content to different segments of your
audience based on their interests and behaviors.

Measure and Optimize: Track open rates, click-through rates, and conversions to
improve email campaigns continuously.

e Engage in Community Building

o

Online Communities: Participate in industry forums, social media groups, and
online communities.

Host Webinars and Events: Conduct webinars, workshops, and virtual events to
engage with your audience and showcase expertise.

Customer Advocacy Programs: Encourage satisfied customers to become brand
advocates and share their positive experiences.

e Monitor and Analyze Performance

O

o

Set Clear Goals: Define measurable objectives for increasing the share of voice.
Use Analytics Tools: Utilize tools like Google Analytics, Hootsuite, and
Brandwatch to track performance.

Regular Reporting: Generate regular reports to analyze progress and identify
areas for improvement.

Adjust Strategies: Based on data insights, refine and adjust your strategies to
optimize results.



