
Creating a media pitch is essential for effectively communicating your message to journalists or

media outlets. Here's a checklist to ensure you cover all the necessary elements:

1. Clear and Compelling Subject Line

Capture attention with a concise and intriguing subject line.

2. Introduction

- Briefly introduce yourself or your company.

- Clearly state the purpose of your pitch.

3. Hook

- Start with a compelling hook or news angle to grab attention.

- Make it relevant to the journalist's audience or publication.

4. Summary

- Provide a brief overview of the story or news you're pitching.

- Highlight the most important points upfront.

5. Details

- Provide relevant details, such as who, what, when, where, why, and how.

- Include any supporting statistics, quotes, or data to bolster your pitch.

6. Value Proposition

- Explain why the story is relevant or interesting to the journalist's audience.

- Highlight any unique angles or exclusive elements.

7. Add Images (if application and necessary)

- Offer high-resolution images, videos, infographics, or other multimedia assets to enhance the

story.

- Include links to downloadable files or offer to provide them upon request.

8. Availability

● Clearly state your availability for interviews or additional information.



- Provide contact information (email, phone number) for follow-up inquiries.

9. Call to Action

- Encourage the journalist to take action, whether it's scheduling an interview, requesting more

information, or covering the story.

- Be polite and open to feedback or further discussion.

10. Personalization

- Tailor your pitch to each journalist or media outlet.

- Reference previous work or articles they've written, showing you've done your research.

11. Proofreading

- Double-check for any grammatical errors, typos, or formatting issues.

- Ensure clarity and professionalism throughout the pitch.

12. Follow-up Plan

- Outline your plan for following up on the pitch, such as sending a reminder email or making

a follow-up call after a few days if you don't hear back.

By following this checklist, you can create a comprehensive and compelling media pitch that

increases your chances of getting coverage.


