
A Comprehensive Checklist on AI
Content Generation in PR

Creating AI-generated content for public relations (PR) involves a detailed process to ensure the

content is compelling, accurate, and aligns with the brand's voice. Here’s a comprehensive checklist

to guide you through this process:

Pre-Content Creation

❖ Define Objectives

➢ Purpose Clarity: Determine if the content is intended to inform, engage,

persuade, or entertain. Examples include launching a product, responding

to a crisis, or improving brand awareness.

➢ SMART Goals: Set Specific, Measurable, Achievable, Relevant, and

Time-bound objectives. For example, "Increase social media engagement

by 20% over the next quarter."

❖ Audience Analysis

➢ Demographics: Gather data on age, gender, location, income, and

education.

➢ Psychographics: Understand lifestyle, values, interests, and opinions. Use

surveys, social media insights, and analytics tools.



➢ Behavioral Insights: Analyze purchasing behavior, brand interaction, and

feedback patterns.

❖ Brand Guidelines

➢ Voice and Tone: Document the preferred communication style (e.g.,

formal, casual, friendly, authoritative).

➢ Visual Style: Ensure content aligns with brand colors, fonts, and imagery

guidelines.

➢ Legal Standards: Consult with legal teams to ensure compliance with

advertising standards, copyright laws, and industry-specific regulations.

❖ Topic Research

➢ Current Trends: Use tools like Google Trends, BuzzSumo, and industry

reports to identify trending topics.

➢ Competitor Analysis: Review competitor content to understand what’s

working in your industry.

➢ Subject Matter Experts: Consult internal or external experts to gather

in-depth knowledge and insights.

Content Creation

❖ Choose the Right AI Tool

➢ Tool Evaluation: Compare features, user reviews, and case studies of

different AI tools. Evaluate tools like OpenAI’s GPT-4, Jasper, Copy.ai, etc.

➢ Training Data: Ensure the AI has been trained on a diverse and relevant

dataset to minimize bias and improve relevance.



❖ Data Input and Prompts

➢ Detailed Prompts: Provide context, desired tone, key points to cover, and

any specific phrases or jargon.

➢ Structured Inputs: Use outlines, bullet points, and clear instructions to

guide the AI.

❖ Draft Generation

➢ Multiple Drafts: Generate several versions to compare different styles and

angles.

➢ Iterative Refinement: Use feedback loops to refine prompts and improve

subsequent drafts.

❖ Review and Edit

➢ Fact-Checking: Verify all claims, statistics, and quotes against reliable

sources.

➢ Consistency Check: Ensure the content maintains a consistent voice and

aligns with brand messaging.

➢ Engagement Optimization: Edit for readability, using techniques like active

voice, short sentences, and engaging hooks.

❖ SEO Optimization

➢ Keyword Integration: Use tools like Google Keyword Planner and Ahrefs to

naturally find and integrate relevant keywords.

➢ On-Page SEO: Optimize headings, subheadings, meta descriptions, and alt

texts for images.

➢ Content Structure: Use proper formatting (e.g., H1, H2 tags) and include

internal and external links.



Post-Content Creation

❖ Internal Review

➢ Multilevel Feedback: Involve multiple departments (e.g., PR, marketing,

legal) for comprehensive feedback.

➢ Revision Cycles: Incorporate feedback through multiple revision cycles to

refine the content.

❖ A/B Testing

➢ Content Variations: Create versions with slight headline variations, calls to

action, or images.

➢ Performance Tracking: Use analytics tools to track each version's

engagement, click-through, and conversion rates.

❖ Approval Process

➢ Stakeholder Sign-Off: Ensure all necessary approvals are obtained from

senior management, legal, and other relevant stakeholders.

❖ Distribution Strategy

➢ Channel Selection: Identify the most effective distribution channels (e.g.,

email newsletters, social media, and press release distribution services).

➢ Scheduling: Plan content release to coincide with optimal engagement

times, considering factors like time zones and audience activity patterns.

❖ Monitoring and Analysis

➢ Real-Time Analytics: To track performance, use tools like Google Analytics,

social media insights, and media monitoring services.



➢ KPI Measurement: Measure against predefined KPIs such as engagement

rates, share of voice, and sentiment analysis.

❖ Feedback Loop

➢ Audience Feedback: Collect feedback through comments, surveys, and

direct interactions.

➢ Continuous Improvement: Use feedback to adjust future content

strategies and improve AI training datasets.

Ethical Considerations

❖ Transparency

➢ Disclosure: Inform audiences when AI is used to generate content,

particularly in contexts where authenticity is crucial.

➢ Trust Building: Be transparent about data sources and AI involvement to

build trust with your audience.

❖ Bias Mitigation

➢ Bias Audits: Regularly audit AI outputs for biased language or

perspectives.

➢ Diverse Training Data: Use diverse datasets to train AI and reduce the risk

of bias.

❖ Data Privacy

➢ Regulation Compliance: Ensure compliance with GDPR, CCPA, and other

relevant data protection regulations.



➢ Data Handling: Implement robust data handling practices to protect

sensitive information.

Following this detailed checklist, you can create high-quality, effective AI-generated

content that aligns with your PR goals and maintains your brand’s integrity.


