
A Checklist On How To Use Social
Media Monitoring Tools To Improve
Social Media Strategy
#1. Define Goals and Objectives:

● Start by clearly defining what you want to accomplish through social media
monitoring. Are you aiming to increase brand awareness, improve customer
satisfaction, drive website traffic, or generate leads?

● Establish specific, measurable, achievable, relevant, and time-bound (SMART)
goals.

● Identify key objectives, such as increasing engagement, improving brand
sentiment, or understanding audience demographics.

#2. Choose the Right Tools:
● Research and compare different social media monitoring tools available in the

market.
● Consider features, pricing plans, customer reviews, customer support, and

integration capabilities with other tools or platforms.
● Some popular social media monitoring tools include Hootsuite, Sprout Social,

Brandwatch, Mention, and Socialbakers.

#3. Set Up Monitoring Parameters:
● Define the keywords, hashtags, and phrases you want to monitor. These should

include your brand name, product names, industry terms, competitors' names,
and relevant topics.

● Use Boolean operators (AND, OR, NOT) to refine your search queries and exclude
irrelevant mentions.

● Set up filters to exclude spam, irrelevant content, or mentions from specific
sources.

#4. Monitor Brand Mentions:
● Monitor mentions of your brand across various social media platforms, including

Twitter, Facebook, Instagram, LinkedIn, and YouTube.



● Responding to sentiment analysis to gauge whether mentions are positive,
negative, or neutral.

● Track engagement metrics such as likes, comments, shares, and retweets to
measure the impact of brand mentions.

#5. Track Competitor Activity:
● Identify your major competitors and track their social media activity, content

strategy, and audience engagement.
● Analyze their top-performing content, engagement tactics, and audience

demographics.
● Use competitive insights to identify gaps in your strategy and opportunities for

differentiation.

#6. Monitor Industry Trends:
● Stay updated on industry news, events, and conversations relevant to your

business.
● Monitor trending topics, hashtags, and discussions within your industry.
● Identify opportunities to participate in relevant conversations, share valuable

insights, or offer solutions to common challenges.

#7. Engage with Your Audience:
● Monitor your audience's comments, messages, and mentions across social

media platforms.
● Respond promptly to inquiries, feedback, and complaints to demonstrate

responsiveness and improve customer satisfaction.
● Engage in meaningful conversations, ask questions, and encourage

user-generated content to foster community around your brand.

#8. Identify Influencers and Advocates:
● Use social media monitoring tools to identify individuals with a significant

following and influence within your target audience.
● Monitor conversations and engagement around relevant topics to identify

potential influencers and brand advocates.
● Engaging with influencers' and advocates' content, sharing their posts, and

collaborating on campaigns can help you build relationships.



#9. Measure Performance:
● Use social media monitoring tools to track key performance indicators (KPIs)

such as engagement metrics, follower growth, website traffic, and conversions.
● Analyze data trends over time to identify patterns, anomalies, and areas for

improvement.
● Generate reports to communicate insights and ROI to stakeholders and

decision-makers.

#10. Adjust Strategy Accordingly:
● Use insights gained from monitoring social media to refine and optimize your

strategy.
● Based on data-driven findings, experiment with different content formats, posting

schedules, and engagement tactics.
● Continuously monitor performance and iterate on your strategy to stay agile and

responsive to changing trends and audience preferences.

#11. Stay Compliant with Regulations:
● Ensure your social media monitoring practices comply with relevant privacy and

data protection regulations, such as GDPR or CCPA.
● Respect user privacy by obtaining consent before collecting or processing

personal data.
● Implement measures to secure and protect sensitive data from unauthorized

access or misuse.

#12. Regularly Review and Update:
● Conduct regular reviews of your social media monitoring strategy and tools to

ensure they remain effective and aligned with your goals.
● Stay informed about advancements in social media monitoring technology and

best practices.
● Continuously update your monitoring parameters, keywords, and filters to adapt

to industry or audience behaviour changes.

Following these detailed steps, you can effectively leverage social media monitoring tools to

enhance your social media strategy, improve brand awareness, engage with your audience, and

drive meaningful business results.




