
 

 

What to Check on Your Instagram Account Before Adding Linktree 

With over a billion active users, Instagram has become an essential platform for businesses and 

entrepreneurs to interact with their target audience, display products or services, and drive 

engagement. One of the main limitations of Instagram is that you may only share one clickable 

link in your profile. To bypass this limitation, many users use Linktree, which lets them create 

landing pages with many links. However, before connecting Linktree with your Instagram 

account, you should check that your account is designed to make the most of this function. In 

this article, we'll review the checklist for what to check on your Instagram account before 

installing Linktree, allowing you to improve your Instagram presence and successfully generate 

desired outcomes. 

 
Checklist for Instagram Account Optimization Before Adding Linktree: 

 

 
#1. Complete Profile 

● Ensure your Instagram profile has a photo, bio, and relevant information about your 

business or brand. 

● Create an engaging bio that conveys who you are, what you do, and the value you bring 

to your audience. 

● Use relevant keywords and hashtags in your bio to increase discoverability and 

searchability. 

 
#2. Clear call to action (CTA): 

● In your bio, create a clear and actionable CTA encouraging readers to take action, such 

as visiting your website, subscribing to your newsletter, or researching your products. 

● Use persuasive language and emoticons to make your CTA stand out and inspire action. 

 

 
#3. Evaluate your principal link's relevance 

● Click-through rate (CTR), and conversion metrics. 

● Determine whether the primary link is consistent with your existing marketing objectives 

and adds value to your audience. 

 

 
#4. Linktree Integration 

● When evaluating Linktree integration, consider your marketing goals and objectives. 

●  Consider whether including several links in your bio will improve user experience and 

produce desired results. 



 

● Research and evaluate several link-sharing programs and platforms to find the best fit 

for your purposes, considering features, customization possibilities, and user reviews. 

 
#5. Link Prioritization: 

● Identify the most crucial and relevant links for your Linktree landing page. Prioritize links 

to your current marketing campaigns, promotions, or content projects. 

● Limit the number of links in your Linktree to avoid confusing users. Prioritize quality over 

quantity to provide a streamlined and user-friendly experience. 

 
#6. Maintain consistency in visual branding 

● Components across your Instagram profile and Linktree landing page include colours, 

typefaces, and artwork. 

● Customize your Linktree theme to match your brand look and provide a consistent brand 

experience for your audience. 

 

 
#7. Testing and optimization 

● Conduct A/B or split testing to compare Linktree layout, copy, and link placement 

variants 

● Monitor analytics and performance metrics to determine the effectiveness of your 

Linktree links and optimize them based on user behaviour and interaction. 

 
Following this checklist and optimizing your Instagram account before integrating Linktree will 

allow you to create a seamless and engaging user experience, increase traffic to key sites, and 

effectively fulfil your marketing objectives on the platform. 
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