
How to perform keyword monitoring

Keyword monitoring involves tracking specific keywords or phrases relevant to a

particular topic, brand, or industry across various online channels such as search engines,

social media platforms, forums, news websites, and blogs. The purpose of keyword

monitoring is to gather insights, monitor conversations, and stay informed about relevant

discussions, trends and mentions related to the specified keywords.

Performing keyword monitoring involves several steps. Here's a step-by-step guide on

how to do it:

Identify Relevant Keywords:

● Brainstorm Keywords: Start by brainstorming a list of keywords or phrases that

are relevant to your business, brand, product, or industry. Consider terms that

customers might use when searching for your products or services.

● Use Keyword Research Tools: Utilize keyword research tools like Google

Keyword Planner, SEMrush, or Ubersuggest to explore related keywords, search

volumes, and competition levels.

● Consider Long-Tail Keywords: Include long-tail keywords, which are more

specific and less competitive phrases that often have higher conversion rates.

● Competitor Analysis: Analyze the keywords used by your competitors in their

content, advertisements, and website metadata to identify additional keywords.

Choose Monitoring Tools:

● Evaluate Monitoring Tools: Research and compare different monitoring tools or

software available in the market. Consider factors such as features, pricing, user

reviews, customer support, and compatibility with your needs.

● Free vs. Paid Tools: Decide whether to use free tools like Google Alerts or invest



in paid monitoring tools for more advanced features and capabilities.

● Multi-Channel Monitoring: Choose a tool that allows you to monitor mentions

across various online channels, including search engines, social media platforms,

forums, news websites, blogs, and review sites.

Set Up Monitoring Alerts:

● Configure Alerts: Set up monitoring alerts for each of your chosen keywords

within your selected monitoring tool. Configure the alerts to capture mentions in

real-time, daily, or weekly intervals, depending on your monitoring frequency

preferences.

● Specify Sources: Specify the sources or platforms you want to monitor, such as

search engines (Google, Bing), social media platforms (Twitter, Facebook,

LinkedIn), forums (Reddit, Quora), news websites, blogs, and review sites.

● Apply Filters: Apply filters to the alerts, such as language, location, or sentiment,

to refine the results and focus on the most relevant mentions.

Review and Analyze Mentions:

● Monitor Dashboard: Regularly check the monitoring dashboard or alerts inbox to

review the mentions captured by the monitoring tool.

● Volume Analysis: Analyze the volume of mentions for each keyword to

understand its popularity and relevance.

● Sentiment Analysis: Evaluate the sentiment of mentions (positive, negative,

neutral) to gauge customer sentiment and identify areas of concern or

improvement.

● Trend Identification: Identify emerging trends, topics, or discussions related to

your keywords to stay informed about industry developments and customer

interests.



Engage and Respond:

● Customer Engagement: Engage with customers by responding to inquiries,

feedback, or mentions promptly and professionally.

● Issue Resolution: Address any concerns or issues raised by customers in the

mentions, offering assistance or solutions to ensure customer satisfaction.

● Opportunity Identification: Identify marketing opportunities or potential

partnerships by monitoring discussions related to your keywords. Participate in

relevant conversations to build brand awareness and credibility.

Track and Measure Results:

● Performance Metrics: Track key performance metrics related to your keyword

monitoring efforts, such as the volume of mentions, sentiment trends, engagement

rates, and conversion rates.

● ROI Evaluation: Evaluate the return on investment (ROI) of your keyword

monitoring efforts by assessing the impact on brand perception, customer

satisfaction, lead generation, and revenue generation.

● Continuous Monitoring: Continuously monitor and measure the results of your

keyword monitoring efforts over time to identify trends, patterns, and areas for

improvement.

Refine and Optimize:

● Feedback Incorporation: Incorporate feedback and insights gathered from keyword

monitoring into your business strategies, product development plans, and

marketing campaigns.

● Strategy Adjustment: Adjust your keyword selection, monitoring parameters, or

tools based on the performance and results of your monitoring efforts. Experiment

with different approaches to optimize your keyword monitoring strategy.

● Continuous Improvement: Continuously refine and optimize your keyword



monitoring strategy to ensure that it remains effective and aligned with your

business goals and objectives.

Overall, keyword monitoring is a valuable practice for businesses and organizations to

stay informed about relevant online conversations, trends, and developments, allowing

them to effectively manage their online presence, reputation, and marketing efforts.

By following these detailed steps, you can perform keyword monitoring effectively, stay

informed about relevant online conversations, and leverage insights to enhance your

business strategies and customer relationships.


