
Checklist on How to Make Your Content
Newsworthy
Here's a checklist to ensure your content captures attention and resonates with
journalists and audiences alike:

Identify a Timely Angle
● Relevance to Current Events: Consider how your content aligns with

ongoing news stories, trends, or events. Look for opportunities to tie your
content to recent developments or conversations in your industry or the
broader world.

● Seasonal or Trending Topics: Determine if your content relates to
seasonal themes or trending topics that capture public interest. Capitalize
on timely opportunities to make your content more relevant and
newsworthy.

 

Provide Valuable Information
● Insights and Expertise: Ensure your content offers valuable insights,

expertise, or information your audience finds useful. Position yourself as a
thought leader by sharing unique perspectives, research findings, or
industry knowledge.

● Actionable Advice: Aim to provide actionable advice or practical tips that
your audience can apply in their lives or businesses. Offer solutions to
common challenges or address pressing concerns within your industry or
niche.

 



Elicit Emotion or Controversy

● Emotional Impact: Consider how your content can evoke joy, surprise,
anger, or curiosity. Craft narratives or storytelling elements that resonate
emotionally with your audience and compel them to engage with your
content.

● Controversial Topics: Explore controversial or polarizing topics within your
industry or community. Presenting diverse perspectives or challenging
conventional wisdom can spark debate and generate interest in your
content.

 

Showcase Unique or Unusual Stories
● Uniqueness and Originality: Highlight unique stories, perspectives, or

experiences that set your content apart. Share compelling case studies,
success stories, or personal anecdotes that offer a fresh perspective or
insight.

● Exclusive Access or Insights: Provide exclusive access to
behind-the-scenes content, insider knowledge, or exclusive interviews with
industry insiders. Offering something exclusive or unconventional can
capture your attention and make your content more newsworthy.

 

Leverage Visuals and Multimedia
● Engaging Visual Content: Incorporate visually appealing elements such as

images, videos, infographics, or interactive features into your content.
Visuals can enhance storytelling, convey complex information more
effectively, and capture the audience's attention.

● Interactive Experiences: Explore interactive content formats like quizzes,
polls, and storytelling experiences. Interactive elements encourage
engagement and make your content more memorable and shareable.

 



Craft a Compelling Headline and Hook
● Headline Clarity and Impact: Write a clear, concise, and attention-grabbing

headline that accurately reflects the essence of your content. Use
language that piques curiosity or promises a benefit to the reader.

● Intriguing Hook: Include a compelling hook or teaser in your headline or
introduction to entice readers or viewers to continue consuming your
content. Tease a surprising fact, ask a thought-provoking question, or
promise a solution to a problem to draw readers in.

 

Include Quotes and Expert Opinions
● Credible Sources: Incorporate quotes or insights from credible sources,

industry experts, or thought leaders to add depth and authority to your
content. Quotes can provide additional context, validate your points, and
enhance the credibility of your content.

● Diverse Perspectives: Seek diverse perspectives or voices to include in
your content. Featuring a range of opinions or viewpoints can enrich your
content and make it more balanced and compelling.

 

Make It Shareable and Digestible:
● Shareable Formats: Optimize your content for shareability across different

platforms and devices. Use share buttons, social media integration, and
visually appealing formats to encourage readers to share your content
with their networks.

● Scannable and Easy to Consume: Structure your content for easy
readability and consumption. Use short paragraphs, bullet points,
subheadings, and visuals to break up text and make your content more
scannable and digestible.

 

Target the Right Audience and Channels
● Audience Segmentation: Identify the specific audience segments or

personas you want to reach with your content. Tailor your messaging,
tone, and content format to resonate with the preferences and needs of
your target audience.



● Strategic Distribution: Select the most appropriate distribution channels
and platforms to reach your target audience effectively. Whether it's social
media, email newsletters, industry publications, or influencer partnerships,
choose channels where your audience is most active and engaged.

 

Monitor and Amplify Coverage
● Performance Tracking: Monitor the performance of your content across

different channels and platforms. Track key metrics such as engagement,
shares, traffic, and conversions to assess your content's impact and
identify improvement opportunities.

● Amplification Strategies: Proactively promote and distribute your content
to extend its reach and impact. Leverage media outreach, influencer
partnerships, paid promotion, or content syndication to maximize your
content's impact.


